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Research Article

An Analysis of Crisis Communication
in the Joint Advertising Controversy of
Durex and HEYTEA

Gang CHEN, Yi-Ming DU, Hui-Chung YAO

Abstract

This study used a content analysis method to explore the causes of a co-
branded advertising crisis, the crisis communication effects of response strategies,
and the impact pathways of offensiveness on organizational reputations and
behavioral intentions. The main findings were as follows: First, the reasons for
the crises in cooperative enterprises differed. For example, Durex’s advertisement
was too explicit, and Durex was an improper advertising partner to HEYTEA,
which highlighted the importance of partner compatibility. Second, corrective
actions were incomplete and thus ineffective. Third, based on the results, we
constructed a theoretical model of image repair with offensiveness as its core.
These findings indicate that emotions and organizational reputation are driving
factors of offensiveness, which leads to behavioral intentions. The theoretical
contributions and management implications of the findings of this research are
discussed.
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MREREFHE

(419 ¥y & 3C 7 ¥ B[ For One Night | (— 7 1%) #H 1t » 20194F4 A
19 H - AL 3 Hrge 45 A F 7 — e [H B B A B 2 i+ R i 2 — R [ & 5% )
HEATHR 22 8 8 (BRI > 2021) o R —B5 > P78 Wrgs i — IR Bl 5 20 i )
PP - [Hi > RFE 58 R Ae » WERHIRME—nsE2E 1]
fic [@ - HIJ %5 2 : [419 For one night # AR # 51 — AR AS 73R | - 1R
PeE R s m A [Hi AbAt > RECEIRRA & o @ily TR - AR
B FIREARIZ 1) o —FFH - W5 EE A AL S I B T
KEZEFE > WA VABE GG 25 2 a2 iGN E > g E Yy
Ko IEE RS BoF H R A > B2 — 8 E RO IR
A o NAUES T =4 FETE B R S | B AR DO S SR B R
3 SC RO [ A AR S2 TR 1 Nice Guy | » B 4[] 25 M #2 1 Bd AL 25 7 i)
A EE) > A4 H20H B FETE LY > B SOHOE B o o i R

W — AP B A A W B S TR ) o B B R A T ML TR
(brand alliance) [1)—#43 o i W W g R 4 A B8 SCORR B > 3 W {11 ot JR
AT G B BORMS I AR > ARG ER > REENHERZ
AR 2 [ B9 325  (Ahn et al., 2009; Bouten et al., 2011; Lanseng &
Olsen, 2012) © AT #E & 224 J¥ (brand fit) B] DS 2 b K8 51 2 5 R &
M) F2G o bl 22490 0% W AR RRAE B L R % 28 F gt
> B RZ AN BB G 8 B 0 B2 e o A I PR U 45 R T 5 | B AL
FFEk o EUHCERFIPBET » RMEZWRERE - REEZI BE
7 A LA A A i R 2 O B o R B A T 2

PR 25 gt 40 B A AT B N Tk 7 S MR 0 SRR B 7 Pk B R
o> RH ST A AR IR M5 3 A RN KR SVE 5 o H5RAE
1% {2 3% H 5% (situational crisis communication theory, SCCT) &£ 5 DL /A &2
T TR R ) 1 A A 1) B 4L Ak ) P T DA R MR 5% PR LAY (prescribed)
(] B SR M o W7 A A SCIRRER B FE M AT S e R R i - H
JE i A% T AT Y [ B SR W RS 2 DL A& 7 % 2 (Ma & Zhan, 2016; Page,

204 2019) o W b 2l LB 0 4R ol W 42 B0 T B A SR ) B R R o AR
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B TE G145 7 5w (image repair theory, IRT) VI A o 5% # 5 3 5 40 4%
T R R SR B IR > DA ZE B R A A RS RS - R AT B
B 4B 7 (Benoit, 1997, 2015) o Page (2019) HI ¥ — & 4w il 'B JU ¥ B A
(attribution for crisis offensiveness) & 2 » & #1438 LAY B
JORRFE o 4 B A0 AS IR Ak B 4R 5t i 42 B o R A ety IR [ > 2 At
e — RS o

JEE 4 5 | % Tk 0 SN D o (E W 45 TR A e i R Y B2l F T Al
NZ o DB R A2 R S I fE R > EEAERRIE AR
R AR o i R R IRE > S M A R B B EE AR Y A1 ia R (Singh et al,
2020) - M AW KA1 B 7 R A B i Ok IOCE B R] A B 1
it o Koschate-Fischer % A (2019) S48 1 > 5 W i B8 AH B SCRK R A $2 4t
B 7 AN TS A i RLRE (spillover effect) Q14R] 52 28 0 R A FLRR o 5
Bhaa B 55 | B ik > AR B [ A FEIRE > B0y R /5 FE = 1 i
A ERR ARG » & AR TSR S R e 0 P — g 0 R
PEABRE R S o] 2 % B A% SRR A B[] 1B SR s BB 23 BT A A0F 9 2R
HH ¥ SRH (Zhou et al., 2022) » Al B = G35 5 B T2 88 09 30 BLRUR 73
BT o 2 B SR 22 B0 Tl = 1 1 [ R SR 2 85X > AR LTS 42 i 4
ML EME I Y 2% @ > RAUFIE AU -

[] i IRT 4 A B SCJRK > 3% BUIRT £ /3 & B A1f 58 BF 7% (Benoit, 2016;
Benoit & Henson, 2009) ~ /> E 75 5T (Ferguson et al., 2018) /5@
b= DARS IR A FE B BL S > Page (2019) %88 SCIRK &7l ~ R B DL K
HEgHAESE T > @y BUERER > WEEL G5 0 R E
IRT HUAE e 40 60 4y b T ) fe e T 2 AR 1Y) B BB > {H Page MW FE3IE R ¥
B AR o] B A SRR B 5T o DUEDRE IRT MR L6 > VA
B T 5 1 1) T AR RN ] S 2R 4H R BN A AT B R R AR F
FCH S =AW B

EA DA EWRFTER O BB > AHIEIE RS IRT » BERR ST 42 )5 1 A 4k
B S0 IR R ~ 2% B RS I SR B AR DA B B A RN 2 R AR A
BT 7 T ) PR AR o SUTRE R R IRT (% B s oA 06 BEL JH 4 ) > IO A B iR
5 22, 5 B SRR O IR ) fE M A SRS
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pg ()

SO T LA

A B R B 0 R R IF 5 A P A AR R B e
b RARGEEFEREN —MEZER K (Ahn et al., 2009; Bouten et
al., 2011; Moon & Sprott, 2016) o ZZ& FEME &G WIREAERE © & 5 Bl B
i RRIE S B 224 (Paydas Turan, 2021) o R & 245 14 2 & B W 8 & T 2
TR AL A A0 AR 25 T )RR 5 48 G R T 2 S o R v JB e O AL T
—&%: (Ahn et al., 2020; Bouten et al., 2011; Ma et al., 2018)  fiff5¢ ZH/~
FE i FE B IF ) 5 ZBE e S WA o S B IR A > T
mh KB B ) B S (Lanseng & Olsen, 2012; Ma et al., 2018; Senechal
et al., 2014) o Decker £l Baade (2016) 1Y B B &5 R L35 B - S 1E MM 2
[ ) A 38 o [ 2 BB A > T 2 A RN A B BRI B B
FUIYH 28 3 S 0 R R I B B T - RS 2 > B EB AR IAT 3 S A
SLAT g Sy R AT B i ML T ) R AR o

Ahn &% Sung (2012) 5§ 7€ A A R B IRF > R T kAT M %
JE 2 AN > R BT 1 SR A LI R A R o R T A R R
G 3 > HRREA B I B G i - 6 A 600 R R AR
(Decker & Baade, 2016) o [RIt > & 47 3£ 50 i 28 A1 A S 0 R IRE > m] DL
P A AR DA F > BESRJE R [R] S R sAT 2 - R RE AR T
ol REARE S B MR LR > — ] DL B R B A 32 4 JE - Paydas Turan
(2021) SF3F 54 ) % AR 2 BlR B [ R (A 5 A d5 o > SRR A B (r =
AN HEEEBENEEBERERRESRAE (r=34) - ZH/U i
o T S T AR DR 2 Ak A S RLARE A L A R T AR O
HRRA AR > (AR O R DL SUE A 2 25 (Paydas Turan, 2021) o A
U I W 42 B B TR A A SRR > S R R 2 0 ISR B R 52
T ) 5 2 o

PR ST A0 P A fE B OB R B I SRR > AT DL SCCT 53 4% 4%
F oo w2 PR R A SE R L A Y B ER 224 (Kim, 2019; Zhou &

206 Ki, 2018) » SCCT 7£ FH B & 2 2 ME AR 72 > 7R M BETR (Seltzer et al.,
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2011; Sung & Choi, 2014) ~ £} (Kim & Ni, 2019) ~ #i%% (Huang & Yen,
2018) ~ j#§J5 (Huang & Yen, 2017) ~ & F (Yoo et al., 2017) ~ {L£2 (Barton
& Barton, 2019) D)}z Z £ ¥ (Park & Reber, 2018) o SCCT DA fE 2T &

b 5 2B A0 B B0 i RE (Ma & Zhan, 2016) > TE5R & B AT B R -
A A A K > ) A S A A ) R AR B T o A BRI IF AT 4R
HTEFERE AT ST (FE MY ~ R - SEHTER - et ) B
GG ~ AR TR REE 2 B 5 DL SCCT T 2 ik Im JE SR W A 4K
P 7 WIF BLEG 3% (Zhou et al., 2022) o

7 R TE 3 AR 8 e 4 S R R B e B AR R SRR L EE - R (IR Rk
ANER R 29 ) Bl A] 35 M (McDonald et al., 2010) 5 # & ¥ (Coombs
& Holladay, 1996) ; ¥ il J1 - B 2 (blame) ~ A &% f& 4% 50 B 5 Aij i 2L
(Coombs & Holladay, 2002) 5 7] 7 fjj ¥ (Kim, 2019) ; & = 7% (Zhou &
Ki, 2018) o Horfv > 81 B B4 i) g KR B AT YE B PE A B - AU Kim (2019)
N T AT I FE A ARG Ay TR |~ Tl FE R BT B s ) —TH -
v S TR AR R AT AR M B IR R > AR TR RS R A A
WEBRAT £ > 2 AT MERZ REAE 2 n] RE A B THI SO ME » HLIB F0 A A A% mT RE
REEHSE -

SCCT & &8 4 12 B FH A 45 (RAH B S b > SRS T — 2 R AL -
SR > JE A SCCT M AS 2 — {1l — BN S i R TR 7 58 > T2 T ZEAR 4 HL
55 W0 AT 58 % 4 2 (Benoit, 2015) o Kim BLNi (2019) 45 » SCCT
(0 B AE N B AR A T — R R A BB TT 0 T o DA AT T R
W& o SRTH - EMBLEE R EARE T 2T EEA R ARR IR
AR f b B e — i 8 o DL A BRI B A R M S Y e R
AR50 AT - e Sl LR T A SE PN T AT EE R Y AT B T AR > (R
M T AT T ) 2 5 R DA R T Al B A fE R 2 28R 2 Page (2019)
B SR IT R - LT A EE S e B A0 PR Y TAT B R i SR AR
B R T 73.70% > 13 KR EE 4R SCCT H 2% Jig fift 3 1) fE B B AT
BR (RS 5 24.80%) o UL % 58 [ S M |~ T o] FE R B T R
FRENEEELRER > SRR A SRR AR -

Fy e — 2 R AT L7 W7 B PR A SRR TR > AR 5 BURS S iE
59— F A EIRT (Avery et al., 2010) o 3% ok fa SR E
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AEME R R AL A S A W] BBk ) 7 I8 4 (Benoit, 1997, 2015) o IRT
AR 2y AL Ak T BB B > BEA AT EAE Z MRS E 01 I
T o W AHERLEM o MEAT AT EL B0 M R > SR ks e A A Ak Y
fE# o T H Benoit (1997, p. 178) 8 + [ 22 &4 (4 B0 HL = B HOAH 1
2> Bl AREEHKEEE LA EMEE 8 > — BEARTBIR
FAGRA S > AATE SO AR 2 e

Benoit (1997) 3 1% A % th B LAY WAl 2 - HARBIALARAT B2
BwR £y a2 AT S Y (heinous) B2 AN B IGZAT £ o 2% T WIHE'E AL 1 TR
7% > Page (2019) 5|78 fEFL ¢ # 5% (moral foundations theory) > 37 T %
JRE 1 B JE 4 1 B AT i R ' 36 (scale of attributed responsibility for crisis
offensiveness) ° 7% R IAH AIAERE : (—) BE/15F (care/harm) > i
SR A A AN PRI 5 (2 A7/ (fairness/cheating) >
AT A 5S4 BRAR OB A I AR I s () R/ R (loyalty/
betrayal) » AR FEARLE T4y [ O HEHE A9 ATEFFES il 2 T 2o 5 (1)
WE 5/ BE7E (authority/subversion) > S B T {f A J2: 75 E 5% 25 T P i HE Jak
FRERE 5 (F) B2/ FE V% (sanctity/degradation) > J2& 8 3 L 46 R4 7 H
28 FEELBREAT £y 09 R SO B O B (B o 7 R O OE R
H o A A A B -

I REPE A SE IR o B R BT T R AT SE AT T e B
SR R BV 2 3 T BRI R R AT 2E Y TE G B A7 fE R SRR I o L
f£ — i (Dahlen & Lange, 2006) > %5 5f /2 FT 58 19 %5 ) %X M  Votola Eil
Unnava (2006) P 5¢ 5055 L > 5 5 BE o i — 8]t 182 38 01 S HUEL i 52
B > TR E S A T RUE AL 2 A B M R AR R R > IR
T L %) At R 2 2E 4 T R 288 - Kashmird 558 A (2017) YA HIL R BT »
Target B % RN 458 3507 25 04 A8 A 2% AR A L8 A AR T % o
Singh % (2020) FIl 9 38 1> 3£ fe 4% =5 10 36 WLk B A RE R 2 BT 2
2 WA ERE R R ABAUE - B 25 B I B SR A R S R
SR o DA b SCRRIR F A9 R A2 5 B — i b S 5 | B 1 AU
SR W B G VR B Ty IR 2y Bt v B 2 O B N S B 9 1% DL o Koschate-
Fischer & A\ (2019) HI%% J& 7 5 oA 5 WL g 2E fa S e 28 > LB A
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JE (brand equity) 835 TR > HL 3T 0 &b B A0 A5 3 s ORI & R o
AP SN 42 A — 20 R e i R B AR B 7 A B R R AR o
F TR AL RS T B R W 42 B A 2 T DAPE A TR AR SRR > I L
W e 1% T 1 B T {18 A 0% B Y B 1 SR R > AR F 5E 4R F Page
(2019) B8R TLARAEEAE By 0 A 28 » 4R HOFFE R — -
RQ1 : 7% B A0 25 4T i R 45 A 142 » b7 307 B3 5 1 B 44 B 45 B
N Tl £E B R B 2 A 2 S A B RS T o SR
ER YL PNk R

=] JE R AR 35 AR

SCCT LAA A e SR BAR B AR - el A A B o PR HOUAE
JRRE ¥4 ] B G s > {5 o] 57 PR g P B SR M (Al B ) ~ RAb
S5 M08 1o SR Rl L BR5 BAL ) ~ A2 5 3 AL S L) AT P A R R
(AL RE - MEAn fh N BEIBRFR o) » S5 SR B 23 Al 70 SR W& 45 i
DL =l 3 R W (Coombs, 2007) o ASHIF 75 4 B A0 MR F Agai AL 725 1
BB R 4 S5 > KB R AL AT 1Y SCCT s 045 » ks A
AARWEFE o

e 1 1] 1 G 0 L S 5 1) E JB IRT > Beenoit (2016, p. 844) B H%
IRT [ 4 £t 7 bl JH At B 5 o 2 1 9 5HUS 0K W% 1] 3% | - Seeger Hi Griffin
Padgett (2010, p. 130) tHi#5 IRT 3 1 [ 52 1 A e ) 5 B0z T8 4%
FE R 5 L B fo AR R PR A T R 2 T Y R 24 | o IRT
(SR M RE A A R TE > 4r Rl 2 - SR - s AT - BRRE AL - BIE
178 BLA% H4E #K (Benoit, 1997, 2015) o

T 0 B BT 0 B PR AL AR S RS RIS 1Y AT R
REAR B 0 BELAE (E AT B 5 A8 S A R B B AR A 5 A M R A
I Ik D BN 1 B AR B AT > H B AE R A R IR R4 (Benoit & Pang,
2008; Ferguson et al., 2018) -~ i fF#F (2018) HIJ#E — 20 M B A 58 09 H A%
S5 TIHBRIEAT > HIE R ERINEAR - & =R R & 7 A A
AR AR R
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FE Al R 5 AL AR 21 )7 (Coombs, 2007) = [Kk SCCT B 1
PRt AR AR - IRT RIS E & A0 AT 5 o MR BT 57 F5 M (4% SRR
H s KEH PSS HAE ] (Benoit, 1997; Coombs, 2007) o FraB4HakmE % . 2
6 0] 3 BRAR AR A AL A5 25 A A 2 B A A M Y I & AR E 2
H il = {® (Rindova & Fombrun, 1999) o 4H 4k 2Ly vz il At —
BB ERE > ARG RF - EAREHER - §2 5 EE - WHl
TEZR N ~ BEINE 2 1] % ~ 8k 3 (B 34 ~ A5 4 Rl 43 A Bl 09 1F o]
#FAE (Carmeli & Tishler, 2005; Fombrun & Van Riel, 2004) o K1t > 40 %%
R Y S 08 i B fE MR O (1 E 4% TH (Choi & Lin, 2009; Claeys
et al., 2010; Sheldon & Sallot, 2009; Wen et al., 2021) -

ON A TR B fe A S A S0 o AEL AT 7 2R R IR A o BRI A7 B fe 1
&2 5 1) FE A (Choi & Lin, 2009; Kim, 2022; Kim & Niederdeppe, 2013;
Wang & Wanjek, 2018) » JEH 2 B T 14 - Coombs (2007) $i& H} /2 WA T
B fE At AT E R Ak - e AR Mg LT B e R S -
B S A A HSE RSN B EARNIT AR
> 41 40 £ 1] 1A% (Coombs & Holladay, 2007) B144 %5478 (Choi & Lin,
2009) o [A It Coombs B Holladay (2007) % i 4H 4k 75 158 452 [] JE 5% W& Iy
JRER% A A SR B A y fe MR B AR 2 — o

Z T B EE > Coombs (2007, p. 169) 5 H = [ 10 5 & 4% {4 14 ol 3
TR W EA T AW HNG R RN BB RN AT AR > R
JE SR A B R O fE A Y S B > TS R A R A AT 2 A I B AR Ak
PE o USRS RS T B AR AR Y T OIS - B S AR AR RS - B2
FHAH SRR BN B s BU R AT B > 48 SR 0] BB & AE B K Y R 2 A [ i
B = 1Y I [ (Coombs & Holladay, 2007) o #EAERQI - 75 T fift ik 44 & 4
BB A a2 1% > AN AUE — D RSB W B s 2 A Tk R rp
PR T WP £ e (] R SR W > DA B S SR R o AR A AH A R 2
IR 2 (585 o BIASI 7% 19 55 — BILEE — R 7T R -

RQ2 : DAIRT # 5% W& 55 00 A 43 AT 28 A - AL 07 B 5 0 e il F 1

oo PR AT IR £ B Il SR g 2
RQ3 : ARG & ~ ALAR B BLAT A 75 [ 2 S8R AR A - L7 7 B
BHR W fE B R OR T 2
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Bl LT ATE

PEIRT A #1EE » B IR MR H 0 B - R 2 B A A 4
R NHEAEGCRESREEER - 52 - BIREaY
BN GREAL o Page (2019) 7E A3 B A0 N & 3R W > SH AR MUEE
A0 1 S TR A 19 IR T > 37 A8 DR 3R 43 A wT DAOKE FE A3 2 WA - B A0
(offensiveness) HL3E 1 (virtuousness) » [N} H. 35 ¥} 4H 4k 24 BH 2 1Y IF

B (55)  BUH AR ENIAREENARZE (-51) - MER
B LS Al 5 A 4% 5 ? Benoit (1997) 1 4 384X » Page (2019) .32
BHE—L G -

WR S B A0 A 5 B AH AR > BT AT DAGE S B A RO R ) R R
YIA o MR35 SCCT LAY > fe bl T AT €385 3 155 46 TN AL 4k R 28 o M B AR S 2
O RABIAT By R B o TR AL BRI S8 N & B H Y 8 4 4K 8 (Coombs,
2007) = Choi /% Lin (2009) £1 ¥} 3¢ Z¢ (Mattel) 5 7 [8] 4 7 7F ) 401 By
AT BEE TN RR G A s B AR R T SCCT MEIE
BEAY o B A% 1 SRk &R KA Choi K Lin (2009) M IERLRL » Sl — 75 5&
R TN A A LR S B AR B BIR (DREUE - Beass -
HH A% BT > 2022 5 Kim & Niederdeppe, 2013; McDonald et al., 2010) ©

B0 BLIE 46 1Y BAMR - Pomerantz (1978) AR fli%l n] GE2E 8§ 40
17 RS LA R RS « TAREAT A ]~ TR R FF [ EZ s =
BN/ FAk /AR o A RR T S HeAT Ay s A T RE N 2 R R L - R
A AR BT A5 o FUE T B J0E B TR ) 2R 4 AR L BRI EE (Page,
2019) » WRABRIVEREGE T AR - B T AREE - )
T AR BT TR AR S R e A O A R
(HBI B H g > vTRES 1 EEA RABY AN - D81 A A AR~ AR sl A
FEMIE o B AR B I0AT SR AT REIE s B R B S 4 o

A DL Bl > BDE A TH G A R A B AR BN
A BEIE )5 BN AR B 4% - JI S AIE 4 T REAE ' 0 B AR 48 4 2 fH]
IR AVER o BRI > ASWFFE 5 28— R TR B

H1 : AR HT B A 2 W 44 B A - SN SR i U AR B A B

AL T B R R R R R N R A R R LR -
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BE AR R > A BTG AR R (IR T AR - HE T
A M BRI o
BN A A R s RV RER B A RAT R R B0 i E
SR~ BT AR R B 1T E) o Li B Stacks (2017) LA S 8 B A i 22 4 A
PR 5 M 2 ) B A T 2 AR - 18 DL B A R 7 22 (deesire for
revenge and avoidance) $17 /4 & B 12 2 o MM AR SR - RTEY
& n] RE B AR ML sk i e B s R HLe B 2 B ARk A
A1 R B T S 5 e VR B o ) A R D S AR Ak R
17 L 70 ik iy B2 364 Il S BT 1) 52 288 (B = .90) 7 A1 f 6 B2 36 T 1
(52 (B = .23) o M ULHESHE F B AW > /A IR 2| 44k B 4L -
W E AT A AR R B AR T AT AR e I R T A e [
WA AR B A0 > S RAR TR T AT 4 A B BRI - B AT A B R -
SCCT #5571 2 B 1| F BAAR A B G 4% (TSN 32 SE 48 ) Mo 2l
SCRFARARIAT B R B R AR > HLBE AT T RE S B T 1Y A% (Coombs,
2007) ° Choi % Lin (2009) ) SCCT & 1F #5524 B 7R » /A AR AR 35 1E
i) 5 AR B 4T ) o LiBE Stacks (2017) BOBFFE 45 H - A BASE B A TH
FARELAR PR B Em EERE - 52 > ARAWEHEIER
MNP AETAER - 45> BILHEHAREE S G ETLAE
> sk — AR E B AL G BG4 - A RS 46 T RBAE B 0BT A B
& 2 FIE AR o I > TR A58 (MR
H2 : AR BB A 2 k44 B - AR LR B B B
NBET R EE - B EIRA BN R AT R R o B
B R - A BT AR (I T 4RI ) - T A
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BB HIE R BRSO A R > BB N RREMEE BT AR
> Ji A =T AT R A R BT S R > 78 = ] AR B A T AL £
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Aimei zixun (2022, September 2). 2022 nian Zhongguo xinshi chayin pinpai 15
giang bang dan. Baidu wang. Retrieved July 25, 2023, from https://baijiahao.
baidu.com/s?1d=1742837159741974974& wir=spider&for =pc.
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Retrieved July 24, 2023, from https://kknews.cc/zh-tw/news/lv8xno2.html.
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He Kongliang (2020, October 8). Duleisi he Xicha “419” kuajie yingxiao fanche anli
fenxi. Huazhong shifan daxue xinwen chuanbo xueyuan meijie lunli anliku.
Retrieved July 24, 2023, from http://media-ethic.ccnu.edu.cn/info/1096/2388.htm.
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Hexunwang. Retrieved July 25, 2023, from https://baijiahao.baidu.com/s?id=1
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Wangyi. Retrieved July 19, 2023, from https://m.163.com/dy/article/H400BD
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Yibuer (2022, June 10). Ershi duo nian le, anquantao shichang hai zhiyou Duleisi,
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WRECRR - VRIS - MPRERT (2022) o CREBRVEME LIERME © 14w AR A
2 BaE) o CHEEMRRET) > 41> H1-45-
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xuekan, 41, 1-45.
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